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BROADBAND AND DIGITIZATION HAVE SIGNIFICANT ECONOMIC IMPACT

WORLDWIDE: ECONOMIC IMPACT OF BROADBAND (values as
impact on GDP of 1% increase in broadband penetration)
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Source: Katz and Callorda (2018). The economic contribution of broadband and digital transformation: Econometric modelling. Geneva: ITU




HOWEVER, THE MAXIMIZATION OF ECONOMIC IMPACT IS CONTINGENT UPON CLOSING THE DIGITAL DIVIDE
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THE DIGITAL DIVIDE IS NOT ONLY DRIVEN BY INFRASTRUCTURE LIMITATIONS

MEXICO: SUPPLY AND DEMAND GAP OF MOBILE BROADBAND
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THE DIGITAL DEMAND GAP IS DRIVEN BY MULTIPLE FACTORS

FACTORS EXPLAINING THE DIGITAL DEMAND GAP

STRUCTURAL FACTORS ADOPTION OBSTACLES
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Source: Katz, R. (2014). Driving demand for broadband network and services. London: Springer.




DEALING WITH THE SUPPLY AND DEMAND GAP REQUIRES MULTIPLE POLICIES

MEXICO: SUPPLY AND DEMAND GAP OF MOBILE BROADBAND
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